Nanhua University 2023 Academic Year Undergraduate Students Department of Cultural &

Creative Enterprise Management
Time Schedule of Class

At the time of graduation, students should complete at least 128 credits, including:
1.General Education 31 credits.

2.College Interdisciplinary Program 12 credits, College Foundation Courses 12 credits,
College Elective Courses 6 credits.

3.Department Core Courses 25 credits, Department Elective Courses 42 credits.
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Major program

Curriculum of Digital Publishing Operation and Management :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Digital Publishing Operation and Management

Curriculum of Cultural and Artistic Activities Project Management :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Cultural and Artistic Activities Project Management
Curriculum of Cultural and Creative Products Production and Marketing :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Cultural and Creative Products Production and Marketing

Note

1. Students must also complete 42 Credits of professional elective courses before graduation.

There are three major elective curriculums of the department including Curriculum of Digital Publishing Operation and Management, Curriculum of Cultural and Artistic
Activities Project Management, and Curriculum of Cultural and Creative Products Production and Marketing.

Students of the department must complete total 42 credits from the three major elective curriculms mentioned above. There are at least 24 credits must be chosen and
completed from one particular curriculum and other 18 credits can be chosen and completed from all three ones.

2. Informal Courses:

(1) Participate in 3 industrial field trips.

(2) Completion of the relevant inspection indicators for the course of the curriculum including a certificate/license from the related elective curriculum(s) and the
participation of the cultural, creative special project competition related to the core curriculum of the department, and

A: for Curriculum of Digital Publishing Operation and Management, each student must submit one copy of marketing plan report and participate 7 speeches/seminars; or
B: for Curriculum of Cultural and Artistic Activities Project Management, each student must participate in cultural and artistic activities 7 times and submit 1 copy of the
curatorial plan report; or

C: for Curriculum of Cultural and Creative Products Production and Marketing, each student must participate in cultural and creative related special project competition(s)
from on- or off- campus and submit one copy of the guidebook

is considered to meet the graduation requirements.

3. Minor or double majors should follow the curriculum program implementation rule and its related enforcement regulations of NHU.

4. Before graduation, all student must fuffill off-workplace experience no less than 120 hours. For related measures, please refer to the Department’s "Students' Off-
campus Internship Implementation Regulations".

5. Due to the special cicumstances of transfer students, transfer students or repeat students, the courses cannot be completed on time as arranged by the
department, and the following alternatives can be used:

(1) Courses with the same name as the courses in this department, foreign departments or other schools can be selected for recognition, such as courses with the same
course name as this timetable.

(2) Courses with different names but the same nature of course content from this department, foreign department or other schools can be selected.




Nanhua

University General Education Curriculum Framework for Undergraduate Students
(For the 2023 Academic Year, in total 31 credits)

Time Schedule of Class

Classification of Category of Courses Credits Note The Unit in
Courses Charge
The Three ,ACtS of G?odness: 1 According to the rules of the Office of Student Affairs B ER R
Sustainable Action
Coming of Age 0 Ceremony of Coming of Age, according to the rules of the Office of Student Affairs AR RER L
Life Education-
Development of Diverse Learning 1 According to the rules of the Office of Student Affairs SRYNEEIAH
Body and Soul
Mindful Meditation 1 The first or the second semester of the first year i e = LR
Physical Education 0 Two hours per week for the first year, and two hours per week for the first or the second R
semester of the second year
Chinese Reading and Expression 4 The first or the second semester of the first year WA T
R:ading -and Freshman ::sr::;i::adlng and 4 The first or the second semester of the first year
e Freshman English: Listening and RESTRR L
9 . 9 2 The first and the second semesters of the first year
communication
Core Courses 2
General Education Chinese Classics 2 EEREE L
Foreign Classics 2
Humanities and Arts 2
Nature and Sustainability 2
107-Programm|ng' and Digital 2 The first and the second semesters of the second year ERAE
. Information
Core Attainment
Logic and thinking 2
Society and Responsibility 2
Multi-cultures and Languages 2 SRS,




Nanhua University General Education Curriculum Framework for the Foreign Undergraduate

Students

(For the 2023 Academic Year, in total 31 credits)

Time Schedule of Class

Classification of Category of Courses Credits Note The Unit in
Courses Charge
Coming of Age 0 Ceremony of Coming of Age, according to the rules of the Office of Student Affairs
The Three Acts of Goodness: 1 REEFE IR E R B
Life Education- Sustainable Action According to the rules of the Office of Student Affairs
Development of Diverse Learning 1 According to the rules of the Office of Student Affairs SRYNEEIAE
Body and Soul
Mindful Meditation 1 The first or the second semester of the first year EEREE O
Physical Education 0 Two hours per week for the first year, and two hours per week for the first or the second B
semester of the second year
Chinese Expression 4 Ch_|nese Express_lon ! FEEEA,
Chinese Expression II
R::Srlzgs:)r;d Freshman E:sr:z;i::admg and 4 The first and the second semesters of the first year
S B
Freshman Enghsh.. L|§ten|ng and 2 The first and the second semesters of the first year
communication
Taiwanese Culture and Arts
Culture 4 Chinese Manners
Belief and Life . .
(General Education Taiwanese Religion and Custom SR
History 4 Idioms Allusion and Applying
History and Social Development in Taiwan
In order to enhance the "Citizenship Competence" and "Liberal Arts" competence of foreign
students, foreign students are free to choose at least 10 credits from cross-field courses,
department elective courses, courses of other departments and micro courses. In addition, all
Core Attainment Citizenship Competence 10 |departments, the Institute of International and Cross-Strait Affairs or academic affairs office should] Department

make good use of informal courses to strengthen the citizenship competence of foreign students,
and ensure that both foreign and domestic students have reached the goals of the general

education and possessed the core capabilities of the school.

Remarks: Mandarin learning courses can not be used as substitutes for general education courses.




