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AL This course takes "pets" as an object of observation

éﬁ??;ﬁ; and depiction, understands the pet’ s habits and posture
behavior, as well as the structure of each part, and
begins with the study of basic drawing techniques, and
then learns about the graphic design softwares of
professional cognition and operation. This course
explores the composition and symbolic meaning of the
picture through learning from the pet portraits created
by historical artists, through the study of the theory
of picture composition, the use of image language, and
finally the goal is to create a complete pet portrait.
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"Pet" is the first human domestication in the life of the home, and as
companionship, watching, playing and emotional meaning of animal
title. In recent years, animal companionship has had positive effects
on the physical and psychological aspects of children, adolescents,
middle-aged and elderly, and people with physical and mental
disabilities, such as empathy, learning of responsibilities, increasing
social interaction and social support, so the unique characteristics of
animals and their effects on human beings have been gradually
applied to alternative treatments to enhance human physiological,
social, emotional, or cognitive function. This course provides
students with an understanding of pet physiology, psychology, and
human-animal dependency, extending to companionship and animal-
assisted therapy applications, and looks forward to applying it to
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arts, management and education.
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Most of the developed countries in the pet industry are developed
well such as Western Europe, Australia, and Japan. Taiwan has started
relatively late, but the statistics of the Ministry of Economic Affairs
of Taiwan predicts that Taiwan’s Mao children will surpass the
number of Taiwanese children in 2020. This phenomenon indicates
that Taiwan the pet business opportunity still has plenty of the market
for development. Therefore, the purpose of this course intends to
explore how to base on the pet as the subject to make marketing
planning and build up or strengthen the brand from the perspective of
marketing and brand management. The scope of the related extended
market discussions including pet social media and pet culture and
creative products/services etc. The content of the course combines the
trend of pet industry at home and abroad, the theory and practice are
combined, and the case study will not only build up the concept of
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of market-oriented planning.

marketing and brand management, but also cultivate students’ ability
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Outline

¥ L
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This course focuses on effectively mastering the basic training of
cultural and creative product design with pets as the main body,
cultivating students' cultural and creative design thinking, and
possessing the ability to analyze design problems and plan ideas and
proposals. The course will explore the context of the design industry,
as well as the design trends in the emerging cultural and creative
industries that both address functional needs and convey aesthetic
and cultural connotations. Through the appreciation of pet cultural
and creative products or activity cases, the environmental reflection

and social care issues involved in the design are presented. At the

end of the course, an exhibition of pet cultural and creative products

will be carried out. From design problem analysis, scheme
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description and design, layout production, and oral expression,

students can gain the learning experience of complete cultural and

creative design proposals.

P RER

S e N

Hiw S
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ki 4 dptk t
Corresponding ge31V§
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2 4F &WiTE |Production and A2, £ F Bz L
® % proposal of 2 BB ¥ 4
cultural and 10%
creative
products for
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Textbooks P. 2008). Design and the Elastic Mind. New York: The

Museum of Modern Art.

6. McGuirk, J. & Herrero, G. (2017). Fear & Love:

Reactions to a Complex World: The Design Museum
Opening Exhibition. Phaidon Press

7. The Design Museum. (2017). Designer Maker User.

London: Phaidon Press. London: Design Museum
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8. The Design Museum. (2016). Beazley Designs of the
Year 2016 Catalogue. London: Design Museum

9. The Design Museum. (2017). Beazley Designs of the
Year 2017. London: esign Museum

10. Lupi, G. (2016). Dear Data. New Jersey: Princeton
rchitectural Press.

11. #1475 (PHILOSOPHY OF ART)—-#% % ¥ (% =)
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13. Marianne Rosner Klimchuk and Sandra A.
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branding from concept to shelf , Hoboken: Wiley &
Sons, Inc.

14. Gavin Ambrose, 2003, This end up : original
approaches to packaging design, UK: RotoVision.
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& 3K 4 http://twdesign. net/design/viewforum. php?f=8
2 % %http://www. heyshow. com/

= 4 PHOTOSHOP = ]
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