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This course takes "pets" as an object of observation and
depiction, understands the pet’s habits and posture
behavior, as well as the structure of each part, and
begins with the study of basic drawing techniques, and
then learns about the graphic design softwares of
professional cognition and operation. This course
explores the composition and symbolic meaning of the
picture through learning from the pet portraits created
by historical artists, through the study of the theory
of picture composition, the use of image language, and
finally the goal is to create a complete pet portrait.
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"Pet" is the first human domestication in the life of the home, and as
companionship, watching, playing and emotional meaning of animal
title. In recent years, animal companionship has had positive effects
on the physical and psychological aspects of children, adolescents,
middle-aged and elderly, and people with physical and mental
disabilities, such as empathy, learning of responsibilities, increasing
social interaction and social support, so the unique characteristics of]
animals and their effects on human beings have been gradually
applied to alternative treatments to enhance human physiological,
social, emotional, or cognitive function. This course provides students
with an understanding of pet physiology, psychology, and human-
animal dependency, extending to companionship and animal-assisted
therapy applications, and looks forward to applying it to arts,
management and education.
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Most of the developed countries in the pet industry are developed well
such as Western Europe, Australia, and Japan. Taiwan has started
relatively late, but the statistics of the Ministry of Economic Affairs of
Taiwan predicts that Taiwan’s Mao children will surpass the number of
Taiwanese children in 2020. This phenomenon indicates that Taiwan
the pet business opportunity still has plenty of the market for
development. Therefore, the purpose of this course intends to explore
how to base on the pet as the subject to make marketing planning and
build up or strengthen the brand from the perspective of marketing and
brand management. The scope of the related extended market
discussions including pet social media and pet culture and creative
products/services etc. The content of the course combines the trend of
pet industry at home and abroad, the theory and practice are combined,
and the case study will not only build up the concept of marketing and
brand management, but also cultivate students’ ability of market-
oriented planning.
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15 |24 fARRI-EFEF LY ([Z o FRBER T S
UPRO
16 AR ERF-F LS N |BEAM
TR ¢ et MESRPREE A
17 & & 74 g 31382 (D)
18 [# & 74 £ 413k (1D
5t x| FR g ] BERESRASD
Title of AU thﬂor Books Vear International
book tore Standard Book Number

. e Kevin Lane |,

L {;j;%( Plios 2 Keller %, %;%L 2018/9789869660280

Required o HE B il

Textbooks ]

(Armstrong/M| A i |24
arketing: An|} ~C dng, | o [2017 9789869531245
Introduction|” ~ '
136)
l.R5PZAFEEE R E > REL SR A F(2016) » 37+
., o | A AVERAE
J%Q %%(Fz r”ﬂf‘f bt:,?lm ’37:’%)’: b%?BTié ,g;t%}éﬂ.,
Reco;m;nded 2011 - ISB/N. 978-957-609- 844 4. )

Textbooks 3 v ﬁxz Foinanim sl t 2 2 3 EMA % - &3 > Youngme
Moon ¥ > ®se3 ~ X w @ F(2011) £ 25 > [SBN:
9789861341699 -

Ki#gand |&

Prerequisite
skills
LBERIFAFHFEPE AR EAFHFEPE2MR(FTA4:E)
B BAEpN 7
W01/} "% # & (No Poverty) AT Sl Al

[ 102. 3 “,ﬁ%ér%ﬂé(Zero Hunger)

*k

R Y LSS
2 RaEAFRE

"

[ 103. 24+ i & 22 454 (Good Health &

Well-being)

FE G RE B e R 5N MU £ ¥
R % 3 AL o

WL 7 s

(Quality Education) FEe FHEOTHRFTHT ED

nSfREFY G

[ 105. 5L % (Gender Equality)

R R R Sl Al

=5 =l
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http://www.yoyodogs.com.tw/

[ 106. = -k %4 (Clean Water & FERA AR FKZ BB S 2 H
F
Sanitation) AgEm
(] 07. 7 f #avg % i h(Affordable & |4 A BV f 37 H2 A4
& P
Clean Energy) IR N R R
[08. & ﬁ%;,j}uiki’;ﬁ%?% (Decent Work & |iE:g4F A ~ ¢ F &2 A hgHS

Economy Growth)

—R’IE\X /u/}m“ﬁf’}r;p ’g”"r

3 A A
F’QFKF‘_A m‘IIF

[109. & ¥ #l#7¢ A#38% (Industry,
Innovation & Infrastructure)

Er i A#aEk s ke § ¥
KL ¥ K e bl

[ 110, > # L % (Reduced Inequalities)

K E PN 2R R B T X

[(J11. A ¥ B3 24 % (Sustainable Cities|Z®k ¢ § ~ % > ~ 2 A4 s
& Communities) AR
W2 § # =) &2 & (Responsible | EAEH F 2 2 &2 0

Consumption & Production)

[ 13. # i i7#(Climate Action) FERRLEEABUTIRF FRR2
ER T
[114. -k~ 2 & (Life Below Water) FEE ARG BIFEBET R

Fo BN N8 B

[ 15, & 4 ¢ (Life on Land)

i;ﬁ'—;i ~ MRAR R OTREE X *g‘f | % PR 4
AL % oo \%"gi‘”%ﬁi CBE eV
RN I S A S AL Bl
i ende 4

[ 16, =% & & & 4] & (Peace & Justice

Er e B e F Ak HGE Y

Strong Institutions) R RATT AR O 0 2

,.p 3L~ ﬁ P R }?m{i&%}ﬁ%ﬁ
[J17. 35 & & 2 (Partnerships for the e FEE S LRAYEE 25t
Goals) % RE %

[ 118. 2-4% 3 F (Nuclear-free Homeland)

i E TR A AR T R
Fl P 1%

[ 119. % & & % None of the above

éﬁtﬁiﬁﬂi”iwﬁﬁ kg (FA4FE)
Which category of life education is in

this course?

R A 74 &

relationship

L S BRAALE AMRAE LB T GRR
[ ]+ 22 p 2 Self-identity B BREE A A b B
M+ = % Interpersonal I“’ﬁ’* AT REIT 2 RES, R BRp  fow

55 fots 4 S M

W« 24t € The role of [ r—{»—ﬁr_g iﬂﬁ’\ o, 38 & PRARJ 68 2_ 00 Gt B ou AR
humans in society gEE, E‘é EN AP U -SSR N

W« 2 p X The role of |BMIRP ATRB R T ﬂ%@w%f&ﬁ%w&ﬁ
humans in nature AN, ’&_B FAREY R AEFTRE 2 - R

]+ ¢2% 4% The role of Fﬁ@w % 1 B 2R, 5*‘1‘@;? F ;.ﬁ, iv % 1
humans in the cosmos RGO, AP ARAR ] A2 4 pEIE o

15




[J& g~ + it &% 7 & 6 None of the above

N&EFR PPT~p Wis - HBEHRPB -0 F 2
Teaching
Resources

02 ¥R |28 FHFINCAERKEZEALZ
Notes 2.FEEEMARE T r TR o

¥y AFRF 30 FR L

L=a Fa~-FH7 X PP BxDGEE;FEE =S 2 -
Remarks |BE¥ 72 = 2 28 PP 28H T3 %440 8

A E B e T A T A A -

AR

b
% ]

4
f
A

Y
*

F
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2 B BRI AR W

AR B
e - SRR P REL
B2 LA Culture Creative of Pet e S SAEs X 1]
Y. BE - Oeggd s .
S 2B LT E 2 dr =
R Otz Ol & 4R
ElS s 3 i R E 13w O i3 WEE 2
= B g
IERETEL AN FEEY R PN R R
W&

AR R gAY Of# Owerr BarE e

@Wﬁkﬁﬂﬁﬁﬁﬁﬂ7%*ﬂ)'
RS R F AP L B RE

HRAL LI I?P
BEFEALE AR SRS
2%#%&@ BARE 4 BB
. AFARZ FIH I BEANTFE -
LR SR
AFAF LN ORYEENRS S AMWL Y AIF SR A
VIR RAFA AR LA D ERRFEESITILE S R

A etz PRt
Course
Outline

Bk dad o gof? IRt A F 00 2 ATE S L2
AR b2 BRER R R R A
A )ép ﬁ?r'r'ﬁ i Sl e m?"f'? R F LR anE
FRGAAEMIPEGRIE - AP AR TR 2 AT & 5B K
RS S RREER ke WITNE o AL R R
ﬁ?iﬁ@ﬁﬁvﬂ&?ﬁﬁmg”@‘°

® 2Pt
This course focuses on effectively mastering the basic training of]
cultural and creative product design with pets as the main body,
cultivating students' cultural and creative design thinking, and
possessing the ability to analyze design problems and plan ideas and
proposals. The course will explore the context of the design industry,
as well as the design trends in the emerging cultural and creative
industries that both address functional needs and convey aesthetic and
cultural connotations. Through the appreciation of pet cultural and
creative products or activity cases, the environmental reflection

and social care issues involved in the design are presented. At the end
of the course, an exhibition of pet cultural and creative products will
be carried out. From design problem analysis, scheme description and
design, layout production, and oral expression, students can gain the
learning experience of complete cultural and creative design
proposals.
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v RkF PR |®~ &F Ptk Teaching ki 4 4tk
Teaching Objectives (English) Corresponding
Objectives Competency
(Chinese) Index
# & 2 i £ & |Understanding the C2. 573 ¥¢& -
A ¥2 ¥ % 4f|definition, categories, EIFT~ £lig 2 4]
W 27 g and characteristics of the [% &y 4 15%
cultural and creative
i industries.
i"ff@i?f;ﬁ% Br f# < £]% E Understanding the B2. &3 5=~4
Cor'respon (?irllg A% development trends‘of the |~ A 2RI Z
Competency §u1tura} and creative P SR M s P
Index industries. 10%
~ £ % &% 3+ Practical design of Al. B & endi e
s cultural and creative ¥ Aomeraiv
products. it 4 10%
4 % 1% &[Application of cultural C2. &3 &~
2 and creative products for [£]1#T ~ £]: & £
pets. e 4 15%
F 4 2 £1 % &Production and proposal of [A2. £ 3 fh= &
#qiTe k% cultural and creative Y2 EE ¥
products for pets. e 4 10%
C iz # EXE | pREE | ik | AL E | AAEM | PoR
Core i ¥ ’* 3 1R ¥ =a
Competency (A) (B) © (D) (E) (F)
D SAztE £ % »oa
Competency 20 20 30 15 10 5 o
Weight 100%
v i AR AFE RG] F g
2. B R A1 B ARY
Ex#t~% 3. %52 EF &K
Teaching 4. ¥#HERF 2 LIF SFRIFEFE> 2
Material [5. %4~ £ &8¢ K2
Outline [6. = A& 3+ % A=
T2 4w FER B
8.2k AiverfiT
FrE>3 Wi -Eiwe iy WV EE-5yY - Wresiwvgy -
Teaching &%y W7 =5y W28y O399y -WHEE2EF -
Approach(es) |[O# @ ( )
CHREFEGH| ~ 8 |l FE 20/ (E | wmAgfs o g
=8 1 ) |91 B /|Total i 4 45 #%)IEET |Allocatio W ) "
Course =8 |Percelinid 2 ¥ PR % n of Notes ? @
Assessment | 7 P |ntage|(2 CAC % &) Points or B
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Gradi Assessment Percentag
ng Method es
AN | 10% |FFR 10 ~
T T % |TpEFiEL
E\F; 30% %j\ % 10% J;iﬁ;ii;c
in B % R 10% B BA%
#p ¢ 30% #p ¢ = % PPT 15% |t FRApM P %
= B2 10% |f§3RerdR 4 $rv
W% HARBEAT 15% |3F 2 FH 77
4 0% R 25% RERP RS
' (Fc5B7)
Fu)/ FEEE Ny TEIC L RER
= FYER LA PG FE A L)
Week Unit Name and Content Remarks
P SR~ AR S A B R
1 [P N5%..
TR AFE GBI EE
2 |2 I EARS
3 ééﬂ“ﬁiﬁﬁﬁ
4 |2 it AR EARE K
2rp2la ¥
H Az ie 2 2 2 ;@;%é%ﬁwu‘n
o [T laep s mnag
Outline 8 [RPp SR EFERE
9 |¢ KEGAH
10 |& XK B~ @:E
11 |2 AR5 03 D R4 Ifb‘z*
12 |= RIR 52013 D AR g K
13 |2 4P &BHFEF
14 |84 5 &£ ¢ AR £ 4]
15 [2HICRPFELALST
16 [#4 ¢ R 7 o
17 [iemta a5 18 i
18 BRI PE-HRAFFLELT E- IRl 1.
B $F[ . [ | 44 e PEEFERASY
Reqﬂlljii*e q Title of book|Author |Bookstore|Year S tar{g;::gngctcl)lin;imber
Textbooks |p %h¥it
JEF T R(F|L ¥ AAH L% 2 AL A #@.;ﬁﬁ?ﬁ’ Ia<it»2013-
FL) 2. Joseph Beuyse# i #4272 £ 5748 (3 %)
Recommended 3. % % (3F) (% 100) - #3372 f§ & (& ¥4 :Donald
Textbooks Aborman) > &A% ki o (RFIRE 12017)
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4. Andrew Bolton (2016)Manus x Machina: Fashion in an Age
of Technology, New York: Metropolitan Museum of Art.
5.Williams, A. H., Hall, P., Sargent, T., & Antonelli,
P. 2008). Design and the Elastic Mind. New York: The

Museum of Modern Art.

6. McGuirk, J. & Herrero, G. (2017). Fear & Love:
Reactions to a Complex World: The Design Museum Opening
Exhibition. Phaidon Press

7.The Design Museum. (2017). Designer Maker User.
London: Phaidon Press. London: Design Museum

8. The Design Museum. (2016). Beazley Designs of the Year
2016 Catalogue. London: Design Museum

9. The Design Museum. (2017). Beazley Designs of the Year
2017. London: esign Museum

10. Lupi, G. (2016). Dear Data. New Jersey: Princeton
rchitectural Press.

11. ﬁzﬁi"f%‘?(PHILOSOPHY OF ART)——#% * # (2 fE4)

12. BEL~F &8s (4 +)

13.Mar1anne Rosner K1imchuk and Sandra A.
Krasovec, 2006, Packaging  Design-Successful  product
branding from concept to shelf , Hoboken: Wiley & Sons,
Inc.

14. Gavin Ambrose, 2003, This end up : original approaches
to packaging design, UK: RotoVision

15,32 % % 2003 AT £ ¢ ER-12% A3 b
Ao zfu@v it o

16. 0% @ MiAFH e LR A ERE 2 0 1992

17. 56 &40 1 ) m%m o & W R ER ¥ AURAL > 1997

18. % 2§33 > 2 - The Anatomy of Design, Steven Heller &
Mirko Ilic¥ mes® ¥, f# A< dk

19. %32 # &, Kimberly Elam¥ £ RA&F, f A= it d1ix

20 R -2 T K300 AR, TR

KA |20 ot A AR T
Prerequisite
skills
LBERM2EAFHEREP &R ABREAFFEDE2ZM B(FHFE)
Pk PAErF
[101. 7} *% # & (No Poverty) W2k AN
[102. i “ﬁc‘M(Zero Hunger) W "*M FHRMme L 2oL ¥R 2
1EK‘§%;}: °
W03, 245t B 2454 (Good Health |FEifiEfcnd iF2 5% g2 2k L H
& Well-being) EFIAR AL o
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W04, % % %5 (Quality Education) Féifﬁ—é FANTHRETRT R2NET
LBV e

[105. 5L % (Gender Equality) %‘? b1 b‘_‘%ljl oAt 3

[06. /= -k 2 w2 (Clean Water &  [fEi* A % 5 k2 B s 2 2 A4

Sanitation) 1A

[107. 7 f #euFEa ik FEiR A ABET g R A s

(Affordable & Clean Energy) it R

[]08. & ﬁ%;,j}uiki’;ﬁ%?% (Decent  |EaEdF A ~ ¢ FEAFOERS L > B

Work & Economy Growth) P X N & LEEATG A G e

1%

W09. 2 ¥ 41778 L AH L% Erpp A A#ER e F Y AR
(Industry, Innovation & I ¥ Ak AIRT

Infrastructure)

(110, % > 2 = % (Reduced FEEPN R RRF e T X
Inequalities)

[ 11, < 4§35 2244 % (Sustainable
Cities & Communities)

IR LR

W2 gyt i
(Responsible Consumption &
Production)

[113. # iz 7 # (Climate Action) FERREGEUTIRG GRE2HEPE
[114. -k ™ 24 & (Life Below Water) |3z X 1% 4585 EFT R mER
g5 E

[ 115. % 4 & (Life on Land)

4

TN ENSCRE ST
B A ER G B S B R

A R CALIRIE ) IS L - S e gt

[ J16. frL &2 & £ 4] & (Peace &
Justice Strong Institutions)

Erqel e ok § REEAYHFE R

TR AR RR T g (T

[ J17. % & B¢ % (Partnerships for
the Goals)

nERE S ERARE R 2R

[ 118. #-4% 7 Fl(Nuclear-free
Homeland)

N T

[ 119. % & & % None of the above

Mafep r 2 &35 ok o (FAFE)

Which category of life education is in this course?

e F A &

M5 Self-identity

Bridd bR A, GBI ©, T

F e il x% =R

E‘é _ﬁ/ NN T

G E

W« & « Interpersonal |32

gzu I R

RIS, i MIRE & o

relationship , A58 fosk 4 AR T
W+ &4 ¢ The role of %»;T Ipaig HH 2 R 0D, B A PRIT B 2w B oAb
humans in society R, xR fIE2 2R
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B 2 p 2% The role of  |[BIR A ZRTRB KL, J ﬁ:pI%i-ﬁ'—;fﬁFg@f{c}E NS TRE
humans in nature AR, P W AEY L ETRE 2 - R
W59 The role of |~ &S E ~&ﬁ i‘%%r7ggﬂﬁ@
humans in the cosmos TR R e, FS AR A2 4 B IR

[ J#fpe» it 2 &5 & & None of the above

N&E Tk
Teaching
Resources

g4 ,PPT

Ho L Hix2 pxh2 iph 2 3o

HF R4 & & https://www. facebook. com/1lovephilsu/
% \ 8= http://www. mydesy. com/

3K http://www. 3visual 3. com/poster/

% 3B 4 http://twdesign. net/design/viewforum. php?f=8
2 4 %http://www. heyshow. com/

o /% PHOTOSHOP = m]
http://www. facebook. com/taiwanphotoshop

LA Vie http://www. wowlavie. com/

01 %F% |L.AEHFHGCHEEIRKETEALZ
Notes 2.5 L EHE F‘%ﬁ#&;’rnfi’;géflﬁvo
g AE R E 30 ER
% B4 - ghd g farf%‘zﬁc—biu%'h?fﬂfﬁzséia\i—ﬁ’ﬁu%
Remarks —|F% 3 = 3 @H8afp 2 EH L3 20 PS50 %

AR E o B R T R e L AR 4 o
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