Nanhua University 2025 Academic Year Undergraduate Students Department of Cultural &
Creative Enterprise Management Time Schedule of Class

At the time of graduation, students should complete at least 128 credits, including:
1.General Education 32 credits.

2.College Interdisciplinary Program 12 credits, College Foundation Courses 12 credits,
College Elective Courses 6 credits.

3.Department Core Courses 24 credits, Department Elective Courses 42 credits.
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Major program

Curriculum of Digital Publishing Operation and Management :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Digital Publishing Operation and Management

Curriculum of Cultural and Artistic Activities Project Management :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Cultural and Artistic Activities Project Management
Curriculum of Cultural and Creative Products Production and Marketing :

[Arts, A/V Technology, and Communications]

Department Core Courses + Curriculum of Cultural and Creative Products Production and Marketing

Note

1. Students must also complete 42 Credits of professional elective courses before graduation.

There are three major elective curriculums of the department including Curriculum of Digital Publishing Operation and Management, Curriculum of Cultural and Artistic
Activities Project Management, and Curriculum of Cultural and Creative Products Production and Marketing.

Students of the department must complete total 42 credits from the three major elective curricuims mentioned above. There are at least 24 credits must be chosen and
completed from one particular curriculum and other 18 credits can be chosen and completed from all three ones.

2. Informal Courses:

(1) Participate in 3 industrial field trips.

(2) Completion of the relevant inspection indicators for the course of the curriculum including a certificate/license from the related elective curriculum(s) and the
participation of the cultural, creative special project competition related to the core curriculum of the department, and

A: for Curriculum of Digital Publishing Operation and Management, each student must submit one copy of marketing plan report and participate 7 speeches/seminars; or
B: for Curriculum of Cultural and Artistic Activities Project Management, each student must participate in cultural and artistic activities 7 times and submit 1 copy of the
curatorial plan report; or

C: for Curriculum of Cultural and Creative Products Production and Marketing, each student must participate in cultural and creative related special project competition(s)
from on- or off- campus and submit one copy of the guidebook

is considered to meet the graduation requirements.

3. Minor or double majors should follow the curriculum program implementation rule and its related enforcement regulations of NHU.

4. Before graduation, all student must fuffill off-workplace experience no less than 120 hours. For related measures, please refer to the Department’s "Students' Off-
campus Internship Implementation Regulations".

5. Due to the special cicumstances of transfer students, transfer students or repeat students, the courses cannot be completed on time as arranged by the
department, and the following alternatives can be used:

(1) Courses with the same name as the courses in this department, foreign departments or other schools can be selected for recognition, such as courses with the same
course name as this timetable.

(2) Courses with different names but the same nature of course content from this department, foreign department or other schools can be selected.




Nanhua University General Education Curriculum Framework for Undergraduate Students
(For the 2025 Academic Year, in total 32 credits)

Time Schedule of Class

Category Domain Credits Note Executive Unit(s)
1 Service Learning
Section
Physical, Mental, Offi £ Sport
and Spiritual Well- Exercise and Health 4 All Semesters of Freshman and Sophomore Years ce of 5po
. Excellence
being Center for
Mindful Meditation 1 The first or the second semester of the first year .
General Education|
Chinese Reading and Expression 4 The first or the second semester of the first year Center for .
General Education|
Reading _and Freshman Enghsh_: L|s_ten|ng and 2 The first and the second semesters of the first year
Expression communication Language
ish: - Teaching Center
Freshman English .Readlng and 4 The first or the second semester of the first year 9
expression
Core Courses 2
General Education Foreign Classics 5 Center for
and Liberal Arts 9 General Education|
Chinese Classics 2
Society and Responsibility 2
Nature and Sustainability 2
Center for
Civics and Humanities and Arts 2 General Education
Citizenship

Information Technology and Logical
Thinking

Multi-cultures and Languages

Language

Teaching Center




Nanhua University General Education Curriculum Framework for the Foreign Undergraduate

Students

(For the 2025 Academic Year, in total 32 credits)

Time Schedule of Class

Category Domain Credits Note Executive Unit(s)
My Learning Roadmap & Coming-of- 1 1.My Learning Roadmap, in accordance with the regulations of the Academic Affairs Office Service Learning
. Age Ceremony 2.Conducted in Accordance with the Regulations of the Office of Student Affairs Section
Physical, Mental, -
and Spiritual Well-|  Physical Education and Health 4 All Semesters of Freshman and Sophomore Years Office of Sport
being Excellence
. - - ) . Center for
Guided Mindfulness Meditation 1 Either the First or Second Semester of the Freshman Year .
General Education
English Communication and 4 Two sophomore semesters
Expression: Performance ( Course Open as Needed)
Reading _and Freshman Engllsh:_Readlng and 4 Both Freshman Semesters Lar?guage
Expression Expression Teaching Center
Freshman Enghsh_: L|s_ten|ng and 2 Both Freshman Semesters
communication
Taiwanese Folk Beliefs and Customs
History 4 Idiomatic Expressions: Origins and Applications
Taiwanese History and Social Development
Legal Issues at Different Life Stages
Genera‘I Education Everyday Life 4 Taiwan Today Chinese Language|
and Liberal Arts (Course Open as Needed) Center
Taiwanese Culture and Arts
Culture 4 Chinese Etiquette
Belief and Life
To boost the "Civics and Citizenship” awareness and "Liberal Arts" proficiency of international
students, they have the flexibility to select a minimum of 8 credits from cross-disciplinary courses,
Civics and department electives, courses offered by other departments, and micro-courses. Furthermore, Academic
Ctizenship Civics and Citizenship 8 |departments, the Institute of International and Cross-Strait Affairs, or the Academic Affairs Office |Departments and
are encouraged to leverage informal courses to reinforce the citizenship competence of Programs
international students, ensuring that both local and foreign students achieve the objectives of
general education and acquire the essential skills of Nanhua University.
Remarks:

1.Mandarin Chinese courses cannot be utilized as replacements for general education courses.
2.Non-Taiwanese students (excluding Hong Kong, Macau, and Mainland Chinese students) follow the 'Nanhua University General Education Curriculum Framework' as a guideline.




