FELFNNSEERIRE R
EEFEY L H WML LN LB A A

Nanhua University International Business Elite Program Time Schedule of Classes
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Students must complete at least 42 credits before graduation, including 6 credits of required
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foundational, 30 credits of core and elective professional courses, and thesis 6 credits.
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In addition to the original 3 courses (Research Methods, Strategic Management Topics, and Management Science), 6
additional courses (Marketing Management Topics, Business Ethics Topics, Operations Management Topics, Financial
Management Topics, Organizational Behavior Topics, and Human Resource Management Topics) courses are added.
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Those who have not obtained courses such as applied statistics, management accounting, managerial economics, etc., or have
not passed the accreditation of the above courses, should take the above courses to meet the needs of the MBA management
major
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Need to complete the formal courses: at least 1 lectures, 1 business visits to meet the requirements of graduation.
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Before applying for degree examination, students need to take the academic ethics education course on the Center for Taiwan

Academic Research Ethics Education online platform. In addition, they need to pass the final exam and get a passing grade.
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The criteria for comparing the results through originality are: including references, the similarity should be less than 30%,

excluding references, the similarity should be less than 25%



